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CPCU Society Annual Meeting: Have You 
Made Your Reservation Yet? 

Philadelphia Chaptergram 

The CPCU Society Annual Meeting in 
New Orleans, October 26—29, 
promises to be the premier profes-
sional development event of 2013. 
On Saturday, October 26th there will 
be a student program orientation for 
college students attending the meet-
ing. The Philadelphia Chapter is proud 
to sponsor a student to attend. 
There will also be an open house for 
new designees, followed by the con-
ferment ceremony and opening key-
note speaker. 
Sunday starts with a complimentary 
breakfast at 9:00, followed by the 
morning educational sessions. Appro-
priate for the weekend before Hal-
loween, the General Session on Sun-
day at 1:00 is entitled “The Dark Side 
of Success.”  
 

There is a complimentary lunch for atten-
dees in addition to luncheons hosted by 
interest groups. Lunch is followed by an 
afternoon of educational sessions. 
Both general and educational sessions are 
offered on Monday and Tuesday, fol-
lowed by a closing reception Tuesday 
evening. 
Educational sessions include a variety of 
leading-edge topics, such as “Personal 
Lines Trends—Where the Digital Insurer 
Meets the Voice of the Consumer,” 
“Hydrofracking Risks and Rewards,” 
“One If By Land, Two If By Sea: Cargo 
Theft Trends,” “A Look Into the Future: 
The CPCU Society Student Program,” 
“Parlez Vous Napoleonic Code,” and 
“Tweet This. Is Your Social Media Effec-
tive?” 
Check out the exciting program at the 
CPCU Society website. 

The Historic French Quarter 

Everyone will be there. Will you? 

 
 

Register Now 
  

For the  
Annual Meeting 

 
at  
 

http://www.cpcusociety.org/e
ducation-events/annual-

meeting 

 



Samantha Miller, CPCU 
Sales and Client Services 

Supervisor  
Amica Mutual Insurance 
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A Word from The President 

Hello! 
 
It’s September, and there’s a hint of fall in 
the air, reminding me that the next season 
for our chapter is beginning. 
 
We’ll kick off the season with a breakfast 
meeting at The Union League on Septem-
ber 18 with a distinguished panel of insur-
ance executives discussing current industry 
issues: John Smith, CPCU, CIC, CRM, 
President & CEO, PLM; Dianne P. Salter, 
Senior Vice President, Insurance for Jeffer-
son Health System, and Kevin Junod, Execu-
tive Vice President, Lockton Companies. 
 
In October, we’ll hold our breakfast meet-
ing at Temple University City Center. And 
don’t forget the CPCU Society Annual 
Meeting in New Orleans from October 
26—29! 
 
I look forward to seeing you as we start an 
exciting year for our chapter. 
 

Sincerely, 

Samantha Miller, CPCU 

Upcoming Chapter Events 
 

 
September 18—”View From All   
   Around!” at 
     The Union League 
   Breakfast Meeting 
    
 
 
October 17—Breakfast Meeting at 
  Temple University City Center 
   
 
 
 
         
 



                                                     

Everyone Lies 
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My husband recently came home from 
work and told me that he had the 
pleasure of hosting a 9th grade visitor 
for about an hour. His law firm was 
participating in a program allowing 
young people to see what lawyers do 
all day. Because my husband is a pat-
ent attorney, I imagined the young 
lady he hosted would have lots of 
questions about the various inven-
tions in his office. However, at the 
end of the hour she asked him, “In a 
trial, how do you know which side is 
lying?”  
His answer, reminiscent of Dr. House, 
was, “Both sides are lying about 
something.” 
There all kinds of nice words that are 
really euphemisms for lying. Some call 
it puffery, sales talk, advertising, a 
fudge factor, even exaggeration. But 
the bottom line is that lying is still 
lying. What makes us able to rational-
ize it is that everyone does it. 
Dan Ariely has written a book enti-
tled The Honest Truth about Dishonesty. 
The subtitle is How We Lie to Every-
one—Especially Ourselves. Essentially, 
his theory is that when faced with the 
opportunity to be dishonest, we do a 
cost-benefit analysis: 
• What is the benefit to be gained 
• What is the probability of getting 

caught 
• What is the expected punishment 

if caught 
The book describes various experi-
ments in which people are given the 
opportunity to be dishonest. The re-
sults are that lots of people are dis-
honest, but only a little. Essentially, 
we are dishonest up to the point that 
allows us to look in the mirror and 
believe that we are reasonably honest 
individuals. 
Human beings are practiced at ration-
alization. We do it so frequently we 
don’t even realize we are doing it. It is 
rationalization that allows us to be-
lieve we are honest when, in fact, we 

all lie. Probably the most common of 
these rationalizations is the “little 
white lie.” Who among us has not 
uttered one or more of these? 
• Sorry I’m late, the traffic was all 

backed up. 
• It was great to meet you. We 

should do lunch. 
• I’ll start working on this right 

away. 
• I thought I sent out that e-mail. 

Let me resend it. 
However, we should not accept the 
“little white lie” as a normal part of 
life. The more we accept it as the 
norm, the more likely we are to ac-
cept more dishonesty. Accepting 
these small, seemingly innocuous lies 
is easy. But then the time will come 
when either you or someone you 
know slides over the line into an un-
acceptable act of dishonesty. 
For example, how many of us believed 
that Lance Armstrong really had not 
used performance enhancing drugs? 
After all, he was saying that he wasn’t 
at every opportunity. Could he really 
be so blatant about lying? Then came 
the fall. Eventually he admitted to use 
of the drugs. And even then he ration-
alized it by saying that everyone in the 
sport was doping so he decided to do 
it better than everyone else. 
Ariely proposes that the more we 
witness dishonest or unethical behav-
ior, the more we become compro-
mised and likely to exhibit the same 
behavior ourselves. He likens this to 
bacteria that we are exposed to. 
Given a sufficient amount of expo-
sure, we become infected.  
Let me suggest that by becoming 
aware of the potential for infection, 
we become inoculated instead of in-
fected. Detecting dishonesty and pre-
venting it in ourselves will keep us 
from potentially greater dishonesty. 

Donna Popow, JD, CPCU 
 

 
 
“Everyone lies.” 
    
—Dr. Gregory House 



A Night At the Phillies 
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Judy Vaughan, Mike Povich and his wife Christine, our chapter governor Bob Boerner, 
and John Kelly and his wife Lynn at the pre-game networking event with the Philly CPCU 
Chapter and RIMS 
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Matt Badowski, Mike Elliott, and Joe Badowski enjoy networking at the pre-game party at Xfinity. 

Although the Phillies didn’t win, it was an enjoyable evening. 
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June Breakfast Meeting—Environmental Issues 
—Reporting by Samantha Miller 

 
At our June 2013 meeting, we heard 
from Rachel Hogan Carr, the direc-
tor of the Nature Nurture center in 
Easton, PA. Her presentation cen-
tered on a discussion of the projects 
that the Nature Nurture center em-
ploys to get people talking and think-
ing critically about environmental 
issues in their communities. 
Ted Kheil founded the Nature Nur-
ture Foundation because of a conflict 
he saw between economic develop-
ment and environmental stability. 
The question is: how to maintain the 
environment and grow a community 
simultaneously? 
The Nature Nurture Center was 
founded in 2007, after three major 
floods occurred in 2004-2006 in the 
Delaware River Basin.  The Center 
has three major goals: Rethink dia-
logue around flood risks; help reduce 
flood risk for communities; and build 
risk ready, resilient communities 
through environmentally sound deci-
sion making.  The Nature Nurture 
Center accomplishes these goals 
through science, art, and dialogue. 
One of the first campaigns the cen-
ter started was the “Flood Safety & 
Awareness Campaign” in conjunction 
with the National Oceanic & Atmos-
pheric Administration. In this cam-
paign, the center did marketing and 
outreach with the tagline “Floods 
Happen. Lessen the Loss.” The goal 
was to educate on how floods hap-
pen and how to use the weather 
service to know at what level your 
river will flood. The Center also cre-
ated a dialogue around flood risk 
starting with people sharing their 
own personal stories about floods 
and then educating the public on 
how to lessen the loss.  Flood Fo-
rums were also organized that fo-
cused on residents to gather com-
munity specific problems and have an 

in depth dialogue. Before and after 
the forums, community decision 
makers were consulted and provided 
feedback. 
Several things were learned from 
these forums. The most important 
was to find out what people care 
about then use this information to 
make scientific decisions that affect 
the community—not the other way 
around. 
The Nature Nurture center strives 
to motivate preparedness and im-
prove warning response among the 
public. Those at the Center have 
studied the social sciences to help 
them in this endeavor. Ms. Hogan 
Carr discussed the best practices for 
motivating preparedness among the 
public:  Demonstrate desired action 
steps, give information about how 
the actions will reduce losses and do 
so from multiple sources over a pe-
riod of time. The most effective way 
is to brand the message, not the 
messenger. Examples of this that Ms. 
Hogan Carr provided were the 
“Buckle Up” campaign and the 
“Great Shakeout”. 
Actionable Risk Communication is 
another goal of the center. Focusing 
on preparation rather than the disas-
ter is a key element to this commu-
nication.  Ms. Hogan Carr made the 
points that in general, before people 
take action they talk to their friends 
and family about it.  So the center 
focuses on promoting “milling” 
around the topic of flood risk. She 
emphasized that people are moti-
vated by other people, not by facts 
about risk, so they rely on the trans-
fer of information and values from 
within families and neighborhoods. 
The Nature Nurture center also 
strives to build community identities 
around risk in order to emphasize 
community obligations. To do this, 

often emergency professionals have the 
opportunity to discuss their experiences 
in a flood rescue.  The focus on building a 
community identity round the risk is not 
to hide the risk of flooding, but to say 
“Yes, we are a flood prone community, 
and here is what we are doing to lessen 
the loss.” 
 
 

Joyce Shefsky, CPCU, and Rachel Hogan Carr 
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Michael Fields and Mike Povich enjoy networking with Chapter members 

Chapter Social Event at the Public House 
May 29, 2013 
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UCP Life Without Limits 5K Walk and Run 
—Reporting by Margo Turtureja 

The Philadelphia Chapter of 
CPCU is once again proud to 
have participated in the United 
Cerebral Palsy Life Without Lim-
its 5K Walk and Run on April 25, 
2013. Our group included run-
ners, walkers, and a few baby 
strollers! It was a perfect night to 
get outdoors and join forces with 
other insurance and risk manage-

ment organizations to support this 
worthy cause. 
One of the main goals of UCP of Phila-
delphia and Vicinity is to help individu-
als with disabilities lead more inde-
pendent and productive lives. It was an 
honor to participate alongside those 
who work so diligently to provide 
these services as well as those who 
benefit from them. 

Hopefully you will be able to join us 
next year! 

UCP 5K Race participants gather on the Philadelphia Art Museum steps before the race. 



Visit Our Website  
http://Philadelphia.cpcusociety.org/ 

 

Please send news to 
Vaughan@theinstitutes.org 

 

Interesting Facts 
 
Hurricane season in the Atlantic Basin, including the 
North Atlantic Ocean, Gulf of Mexico, and Caribbean 
Sea, reaches its peak in September and October. 
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